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WHAT THEY SAY...
This is a fantastic show; it caters for everyone. You don’t get this 
calibre of speakers all in one place anywhere else. I’ve got most of 
my team here and will be making the show a regular event for our 
training. I’m particularly interested in the trade show, as we are 
doing a major refurbishment and it’s great to meet all the 
manufacturers. A valuable show all round.
Mark Gregory, Dentist, Village Dental Practice

The feedback to the conferences has been great. People are keen to 
learn and are asking lots of questions. It’s essential that nurses 
know what’s going on in the industry so they can assist with patient 
care. They need the knowledge that they get here at the show.
Jillian Eastmond,  CPD Training Manager, Kings College Hospital

When you are working in a surgery, you’re in a bit of a cocoon. You 
need to come to shows like this to see how the industry is moving 
forward and whether you are moving with it. Going around the show 
floor you can test new products, which you just can’t do with the 
internet or magazines. And it’s great for networking too. I’ve 
bumped into some old students of mine and a dentist I worked with 
ten years ago.
Stephen Pitt,  Dentist and Practice Owner

The show is a wonderful opportunity for dental nurses to find out 
just how big the dentistry industry is and what opportunities are 
available. It’s such a beneficial experience for dental nurses; they 
don’t generally have access to the range of topics that are on offer 
here in the seminars.
Beverley Coker,  Kings College Hospital, NHS Foundation Trust

I come to the Dentistry Show to get tips and learn different 
techniques. I can pick up information here that makes a huge 
difference to my work. You’d usually have to pay a £150 for a course 
to get this type of training.
Mark Stevenson,  MLS Dental Laboratory

I’m a Dentistry Show virgin and I love the format. It combines lots of 
lectures and a manageable-sized exhibition. You can pack a lot it. 
Shelia Scott,  Dental Consultant

We’ve had a fantastic show and the feedback from technicians to 
the lectures has been great. I love engaging with people face to face 
and this show if perfect for that.
Rob Storrar,  Managing Director, Amdecc Dental Laboratory

We are a small UK company and events like the Dentistry Show are the 
lifeline for our business. It gives us a forum to talk about our system 
and communicate what differentiates us from our competitors. In a 
two-day period, we have signed up more than 120 dentists.
Jamie Patterson,  Business Development Manager, Clear Step  

It’s been a really good show for us. It’s worked well using the stand  
as a base and having internal meetings. We came to the show two 
years ago and there’s been an unbelievable difference in numbers 
and the quality of visitors since then. It’s been a very good result in 
terms of the types of people we are talking to and the conversations 
we are having. 
Alex Handley, Recruitment Partner, Integrated Dental Holdings  

We’ve had a very good show. I don’t know where the day’s gone. 
There are lots of decision makers here, so we are talking to people 
with the purchasing power.
Alex McGrath, Sales Executive, Panadent

There’s been a great turnout this year and we’ve got more qualified 
leads as a result. There are very few other ways of getting your name 
in front of so many people. 
Iain Forster, Managing Director, DIO Corporation

This show is very different from others. It’s less pressurised and 
people have more time to spend with you. It means we’ve been able  to 
promote our facility better and have quality conversations with people.
Gareth Kingston, Membership and Marketing Manager, FGDP (UK)

The show has significantly grown from last year. Having the lecture 
halls in the same room as the exhibitions means you get lots of 
traffic. I’ve seem more people here than I have at any other show. We 
haven’t stopped all day and have already booked for next year. 
Grahame Cox, Marketing Director, Oasis Dental Care

Key areas where visitors are looking
to make investments or purchases
over the next 12 months:

Job function breakdown for dental
healthcare visitors:

% of visitors interested in sourcing these products / services

Education & Training 30.0%
Oral Hygiene 25.5%
Infection Control 21.5%
Uniforms 19.5%
Surgery Equipment 15.5%
Loupes & Microscopes 14.5%
Implants 11.5%
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